Introduction. Disposing of garments has become a major issue in the United States since 14.3 million tons of textiles were dumped in landfills in 2012, which represents almost 6% of all landfill space (U.S. Environmental Protection Agency, 2014) . This phenomenon has accelerated as the number of fast fashion stores has increased. Birtwistle and Moore (2007) explained how fast fashions offer trends that change quickly and generate a "throwaway fashion attitude" in the consumer, which disregards the importance of recycling (p. 211). It is worthwhile to explore how users perceive their use of clothing since their perspective involves ways to continually find new value in their experience of the clothing they wear. The purpose of this study is to explore sustainability through the user's perspective as to their use and retention of clothing.
Literature Review. 1) Sustainable Concept in Fashion Movements. In their conceptualization of sustainability, design, and consumption, Dobers and Strannegard (2005) conclude that sustainability must be perceived as intertwined with social processes such as fashion, identity, and identity construction (p.324). In this sense, co-design is not just about up-cycling from the perspective of the design or the designer, but also will involve the user's perspective in exploring ways to continually find new value in clothing they wear. The fashion industry's current emphasis on the fast fashion business model, which emphasizes frequent purchase and disposal of inexpensive clothing, further exacerbates not only environmental problems but the user's perception of the value of clothing (Joy et al., 2012 ). An alternative is the slow fashion movement which involves the user knowing: where materials are sourced and how clothing is made; that clothing is of high quality; that workers are fairly paid and protected from human rights violations; and that the care and disposal of the garment is environmentally friendly (Fletcher, 2014) . 2) Favorite and Long Wearing Clothing. One possible strategy to slow down product life cycles is to study peoples' experience of the garments they use and own (Fletcher, 2014) . Niinimaki and Armstrong (2013) explore various attachments to categories of clothing based upon their belief that encouraging person-product attachment postpones disposal. Exploration of response to specific extended wear clothing is needed.
Methods Users' experiences with specific extended wear clothing are explored through interviews with 20 women over age 50. Participants were selected based upon their responses to a survey. Recruited from two urban areas in the United States and South Korea, they were initially chosen based upon contrasts on five dimensions of national culture which are "Power Distance," "Individualism/ Collectivism," " Masculinity/ Femininity," " Uncertainty Avoidance," and "Long-/Short-Term Orientation" (de Mooij and Hofstede, 2011) . Interview questions explored reasons for the extended wearing of the garment selected in the survey, such as characteristics of long wearing garment; specific situations of wearing (frequency, public,
